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‘Discomfort threshold’ to become the new indicator of rank among business travellers and a key criteria for recruitment in the ‘age of austerity’, predicts Ian Burnley, ceo of Expotel.

The willingness and proactivity with which executives embrace trading down of luxury travel comforts will soon become a sign of status and seniority as cost-focused corporate and public sector organisations seek to set new examples for best practice in business travel, says Ian Burnley, ceo of Expotel. 

He says, ‘Where a sizeable expenses allowance, premium travel and accommodation arrangements and an abundance of top-end gadgets have been accepted as status symbols for business travellers, increasingly in the future it will be the manager who willingly abandons these perks who is rewarded with greater responsibilities. 

‘So career-minded individuals will do well to proactively highlight their self-control and ‘discomfort threshold’. Regularly returning claims for bus rather than taxi travel (or walking where feasible!), accepting the use of a refurbished laptop and bringing a packed lunch where possible instead of eating out for every meal will be highly sought-after (even prerequisite) qualities of candidates in recruitment situations.

‘In the foreseeable ‘age of austerity’ future, executives who boast about their quality budget trip, the value-filled choices made and the absence of non-essential extras will be deemed most appropriate to take high-level decisions.’
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(i) Expotel is the UK's leading hotel and conference booking agency, each
year placing more than one million room nights in venues in this country and
overseas.  It is Britain's seventh largest travel management business. www.expotel.com 
(ii) Expotel is privately owned by its management team and Phoenix Equity
Partners.  The current Phoenix portfolio of 15 businesses generates annual
revenues exceeding £1bn in total.
